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Social media has enhanced and complicated family communication dynamics. For 
example, while Facebook gives many family members a space for connection, 
“friending” a family member on Facebook, or choosing not to do so, can make 
privacy management challenging and may serve as a potential source of conflict 
within the family. Such dynamics inspired the authors to ask college students how 
Facebook use has negatively influenced their family relationships and communication. 
Sensitized by Petronio’s (2002) Communication Privacy Management (CPM) theory, 
we qualitatively analyzed online survey responses (n = 80) and identified four themes 
in our participants’ family experiences with conflicts related to Facebook: (1) desiring 
limits on information co-ownership, (2) desiring expansion of co-ownership rights, (3) 
creating inappropriate assumptions based on limited private information, and (4) 
encountering privacy breakdowns. Implications, both scholarly and practical, are 
discussed as well as limitations of the study. We recommend continued use of CPM for 
future research of social networking sites (SNS), such as Facebook, as well as family 
members’ careful consideration of how they manage private information online and 
offline. 
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Twitterbots are automated programs that can tweet and interact with users of Twitter. 
With consideration to the growing usage of social media for communicative and 
informational functions and to current events such as the “Black Lives Matter” 
movement, this study explores differences in perceptions of communication quality 
between racially-depicted black and white Twitterbots, specifically perceptions of 
credibility and interpersonal attraction. This study employs social presence theory as 
a theoretical lens. Results suggest that participants viewed the black-depicted 
Twitterbot as higher in credibility and interpersonal attraction. Results are discussed 
in light of social presence theory and offer directions for future studies on race, 
automated programs, and social media. 
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the Internet to Navigate Medical Transition                                                    
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Transgender individuals use the Internet, especially social media, to help establish 
and confirm their gender identity and to discover information which could be 
beneficial during medical transition. Transgender individuals often need to seek social 
support, because traditional health environments can be a personally negative 
experience, can be unequipped to address their particular needs, and can be a place of 
potential discrimination. Using Gottlieb’s (1978) framework of social support, the 
purpose of this study was to better understand the use of social media by transgender 
individuals seeking social support related to medical transition. Qualitative analysis of 
in-depth interviews produced three themes: (1) Google It, (2) Connections that 
Empower, and (3) Sense of Self-discovery. These themes show how transgender 
individuals use social media to seek medical information and to negotiate their health 
identity. Conclusions demonstrate the usefulness of social media for transgender 
individuals and provide implications for improving healthcare and support for 
transgender individuals. 
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on Twitter                               
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This research sought to explain why individuals attempt to engage with celebrities 
through Twitter. Hypotheses derived from Social Penetration Theory, parasocial 
relationships, social cache, individual differences, and personality were tested in two 
studies. Survey results of Study 1 (N =349) found that a desire to interact arose out of 
a combination of three factors: (1) communication depth, (2) parasocial relationships, 
and (3) social cache. Social cache was further validated through an experimental 
design (N = 208) that used a 2x2x2 design with depth, parasocial relationships, and 
social cache to assess why some individuals engage with celebrities through Twitter. 
Both social cache and parasocial relationships predicted more attempts to engage 
with celebrities. Results are discussed in terms of fandom and new technology. 
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This study examined the relationships among Facebook relational maintenance 
strategies, relationship closeness, and stress.  Participants’ (N = 127) responses were 
analyzed through a series of correlations, ANOVAs, and moderated regressions.  
Results indicated that there was a strong, positive correlation between closeness and 
Facebook relational maintenance strategies (i.e., social contact, response-seeking, 
and relational assurances).  When subjected to a moderated regression analysis, 
however, the relationship between closeness and relational assurances was moderated 
by stress—such that, the more participants reported being stressed, the less they 
reported posting Facebook messages related to the assessment or progression of their 
relationship.  Stress, however, did not significantly moderate the relationship between 
closeness and social contact or response-seeking.  Results indicated that there were 
significant differences in the extent to which family members, friends, or 
acquaintances reported using Facebook relational maintenance strategies.  




